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Wechat Marketing
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Big idea

Campaign

CRM
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Share of buzz vs. benchmark
Engagement Rate
(Comments & Retweets)
Social Spreading Path
Sentiments

Comments word cloud
Hottest posts & verbatim
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+ Translate listening and
dashboard learning into action

* Respond in the format of post,
content (typically social ad),
conversation, activities, etc.

» Tracking by the dashboard
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» Client approval on site
 More screens, more intensive,

more event based

« Can be done in agency,

client’s office or off-site
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Full conversation for each game day
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Between Game Activation Pre-game Warm Up

In-game Real-time After Game
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Well Performed Contents - 6.12 After Game
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Connect People is media.

SocialHIZILEAS ARGE , XTFEHRIEEIIPE,

1{ Relationship

lﬁ Sharing
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Wechat Adapter SAP Adapter

Weibo Adapter Arvato Adapter

QQ Adapter Salesforce Adapter

Laiwang Adapter Dynamics CRM

Yixin Adapter Others
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Walking, then evolution.
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